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ABOUT US
T H E  A L L U R E  L O U N G E  I S  A  S O P H I S T I C A T E D

C O C K T A I L  B A R  W H E R E  G U E S T S  C A N  E N J O Y  A N
E X T E N S I V E  S E L E C T I O N  O F  C R A F T  C O C K T A I L S .  T H E

A T M O S P H E R I C  A M B I A N C E  A N D  S T Y L I S H  D E C O R
M A K E  I T  T H E  P E R F E C T  P L A C E  F O R  A  N I G H T  O U T .
W H E T H E R  Y O U ' R E  I N  T H E  M O O D  F O R  A  C L A S S I C

M A R T I N I  O R  A  C R E A T I V E  M I X E D  D R I N K ,  T H E
E X P E R I E N C E D  B A R T E N D E R S  A R E  R E A D Y  T O

P R O V I D E  Y O U  W I T H  A N  U N F O R G E T T A B L E
E X P E R I E N C E .
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ABOUT THE LOGO

T H E  C A T C H  H O U S E  L O G O  I S  C R E A T E D  T O  R E F L E C T  T H E  C A L M ,  W E L C O M I N G  W O R L D  O F  A  M O D E R N  S E A S I D E  R E S T A U R A N T .  I T S
F L O W I N G  L I N E S  E C H O  T H E  M O V E M E N T  O F  W A T E R  A N D  T H E  G E N T L E  R H Y T H M  O F  T H E  C O A S T ,  W H I L E  T H E  C L E A N  S H A P E S
B R I N G  A  S E N S E  O F  B A L A N C E  A N D  Q U I E T  C O N F I D E N C E .  T O G E T H E R ,  T H E S E  E L E M E N T S  G I V E  T H E  L O G O  A  S T Y L E  T H A T  F E E L S
F R E S H ,  W A R M ,  A N D  C O N N E C T E D  T O  T H E  O C E A N .  T H E  L O G O  I S  D E S I G N E D  T O  S T A Y  C L E A R  A N D  R E A D A B L E  I N  A N Y  S E T T I N G ,
W H E T H E R  I T  A P P E A R S  I N  S O F T  D A Y L I G H T  T O N E S  O R  D E E P E R  E V E N I N G  M O O D S .

W H E N  U S I N G  T H E  L O G O ,  I T  I S  I M P O R T A N T  T H A T  I T  A L W A Y S  S T A Y S  F U L L Y  V I S I B L E  A N D  N E V E R  S T R E T C H E D  O R  A L T E R E D .  T H E
C O L O R S  U S E D  I N  T H E  L O G O  S H O U L D  R E M A I N  T H E  S A M E ,  A N D  N O  S H A D O W S  O R  E X T R A  D E C O R A T I O N S  S H O U L D  B E  A D D E D .
T H E  L O G O  W O R K S  B E S T  W H E N  I T  H A S  E N O U G H  O P E N  S P A C E  A R O U N D  I T  S O  I T  C A N  B R E A T H E  A N D  R E M A I N  E A S Y  T O
R E C O G N I Z E .  I T  S H O U L D  N O T  B E  P L A C E D  T O O  C L O S E  T O  B U S Y  B A C K G R O U N D S  O R  P A T T E R N S  T H A T  M A K E  I T  H A R D E R  T O  S E E

T H E  L O G O  C A N  A P P E A R  I N  Q U I E T ,  R E L A X E D  S P A C E S  O R  I N  L I V E L Y  A N D  B R I G H T  S E T T I N G S ,  W H I L E  A L W A Y S  K E E P I N G  I T S
F R I E N D L Y  A N D  S T E A D Y  S T Y L E .  I T  R E F L E C T S  T H E  I D E N T I T Y  O F  C A T C H  H O U S E  A S  A  P L A C E  I N S P I R E D  B Y  T H E  S E A ,  W H E R E
G U E S T S  C A N  E N J O Y  H O N E S T  F O O D  A N D  A  W A R M ,  E A S Y G O I N G  A T M O S P H E R E .
.
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LOGO USAGE
L O G O  D E S I G N  G R I D

S Q U A R E - F O R M A T  L O G O H O R I Z O N T A L  L O G O

C L E A R  S P A C E :  D E F I N E  T H E  M I N I M U M  S P A C E  A R O U N D  T H E  L O G O  T O  E N S U R E  I T  I S N ’ T  C R O W D E D  B Y  O T H E R
E L E M E N T S .

M I N I M U M  S I Z E
O F  T H E  S Q U A R E -
F O R M A T  L O G O :
2 0 P X  X  2 0 P X

M I N I M U M  S I Z E
O F  T H E  B A N N E R -
F O R M A T  L O G O :
5 0 P X  X  1 5 P X
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LOGO USAGE
C O L O R  V A R I A T I O N S

W H I T E  L O G O B L U E  L O G O B L A C K  L O G O
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W H I T E   L O G O  O N
D A R K  B A C K G R O U N D

R E D  L O G O  O N  T H E  L I G H T
A B S T R A C T  B A C K G R O U N D

B L A C K  L O G O  O N  T H E  G R A D I E N T
B A C K G R O U N D

LOGO USAGE
B A C K G R O U N D S
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D O  N O T  R O T A T E
T H E  L O G O  I C O N

D O  N O T  A L T E R  T H E
A L I G N M E N T  O F  T H E

L O G O  W O R D I N G

D O  N O T  U S E
D I F F E R E N T  C O L O R S

F O R  T H E  L O G O  I C O N
A N D  W O R D I N G
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LOGO USAGE
W R O N G  U S A G E
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COLOR PALETTE
P R I M A R Y  &  S E C O N D A R Y  P A L E T T E

P R I M A R Y  C O L O R S S E C O N D A R Y  C O L O R S

DEEP BLUE
#7A1E1E

122, 30, 30
0, 75, 75, 52

OFF WHITE
#F7F4EF

247, 244, 239
0, 1, 3, 3

MOUSE GREY
#3B2E2A
59, 46, 42

0, 22, 29, 77

DARK BLUE
#C2B099

194, 176, 153
0, 9, 21, 24

PURPLE BLUSH
#D8B4AE

216, 180, 174
0, 17, 19, 15

DARK GRAY
#C2B899

174, 146, 133
1, 7, 23, 79
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HEADING

S UBHEAD I NG

Body text

A title or label introducing a content section. Specify whether to use bold, italics, or other
formatting for headings.

A secondary title providing specific context within a section. Specify whether to use bold,
italics, or other formatting for this secondary title.

The main content of a document or webpage. Indicate whether bold, italics, or other
formatting should be used.
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P R I M A R Y  T Y P E F A C E

M O N T S E R R A T

N E W  I C O N  I S  T H E  B R A N D ’ S
P R I M A R Y  T Y P E F A C E ,  C H O S E N
F O R  I T S  C L E A N  S T Y L E  A N D
S T E A D Y  C H A R A C T E R .  I T
B R I N G S  A  C A L M ,  M O D E R N
L O O K  T H A T  S U P P O R T S  C L E A R
A N D  C O N F I D E N T
C O M M U N I C A T I O N .

A B C D E F G H I K L M
N O P Q R S T U V W X Y Z

a b c d e f g h i k l m
n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0 ( , . ; ' $ % & *  )
A A



SECONDARY TYPEFACE

Aileron

BIRO SCRIPT PLANS

Aa
AA

ABCDEFGHIKLM
NOPQRSTUVWXYZ
abcdefghiklm
nopqrstuvwxyz

1234567890(,. ; '$%&* )

ABCDEFGHIKLM
NOPQRSTUVWXYZ
abcdefghiklm
nopqrstuvwxyz
1234567890(,.;'$%&* )



TONE OF VOICE
C O R E  A N D  A C C E N T  P A L E T T E

OCEAN CATCH HOUSE
R E S T A U R A N T

C O R E  F E E L I N G
F R E S H .  R E F I N E D .  E F F O R T L E S S .
O C E A N  C A T C H  H O U S E  S P E A K S  W I T H  T H E  C A L M
C O N F I D E N C E  O F  A  P L A C E  T H A T  D O E S N ’ T  N E E D  T O
I M P R E S S — I T  A L R E A D Y  D O E S .

 C O R E  T R A I T S
L I G H T ,  B U T  S T I L L  E L E V A T E D
R E L A X E D ,  N E V E R  S L O P P Y
E L E G A N T ,  W I T H O U T  F O R M A L I T Y
S E N S O R Y  A N D  A T M O S P H E R I C
H O N E S T  A N D  I N G R E D I E N T - D R I V E N

W R I T I N G  S T Y L E
F L O W I N G  S E N T E N C E S  ( S L I G H T L Y  S O F T E R  T H A N
A L L U R E )
M O R E  D E S C R I P T I V E ,  B U T  S T I L L  C O N T R O L L E D
F O C U S  O N  T A S T E ,  F R E S H N E S S ,  A N D  S E T T I N G
N O  O V E R C O M P L I C A T E D  L A N G U A G E

L A N G U A G E  D I R E C T I O N
I N S T E A D  O F  S E L L I N G  →  I N V I T I N G
I N S T E A D  O F  L U X U R Y  →  E X P E R I E N C E
I N S T E A D  O F  E X C L U S I V I T Y  →  E A S E

 E X A M P L E S
I N S T E A D  O F :

“ E N J O Y  O U R  P R E M I U M  S E A F O O D  D I S H E S ”
O C E A N  C A T C H  T O N E :

“ F R E S H  F R O M  T H E  S E A .  S E R V E D  W I T H O U T
C O M P R O M I S E . ”

—
I N S T E A D  O F :

“ J O I N  U S  F O R  D I N N E R ”
O C E A N  C A T C H  T O N E :

“ C O M E  A S  Y O U  A R E .  S T A Y  F O R  T H E  E V E N I N G . ”
—

I N S T E A D  O F :
“ W E  U S E  H I G H - Q U A L I T Y  I N G R E D I E N T S ”

O C E A N  C A T C H  T O N E :
“ O N L Y  W H A T  T H E  O C E A N  G I V E S  U S .  N O T H I N G  M O R E . ”



F O R M A L  ↔  C A S U A L :  5 0 / 5 0
P L A Y F U L  ↔  S E R I O U S :  3 0 %  P L A Y F U L
L U X U R Y  ↔  A C C E S S I B L E :  S O F T  L U X U R Y
S T R U C T U R E D  ↔  F L O W I N G :  F L O W I N G

TONE OF VOICE
D E M E N T I O N S

OCEAN CATCH HOUSE
R E S T A U R A N T

S I G N A T U R E  P H R A S E S
“ R O O T E D  I N  T H E  S E A . ”
“ S I M P L E ,  D O N E  R I G H T . ”
“ F R E S H N E S S ,  W I T H O U T  E F F O R T . ”
“ W H E R E  T I M E  S L O W S  D O W N . ”

D O ’ S  &  D O N ’ T S
DO :

U S E  S E N S O R Y  L A N G U A G E  ( T A S T E ,  T E X T U R E ,  A I R ,
L I G H T )
K E E P  I T  C A L M  A N D  I N V I T I N G
F O C U S  O N  F R E S H N E S S  A N D  S I M P L I C I T Y
L E T  T H I N G S  B R E A T H E  ( W H I T E  S P A C E  I N  T E X T )

DON ’ T :
B E  L O U D  O R  P U S H Y
U S E  H E A V Y  L U X U R Y  L A N G U A G E
O V E R - D E S C R I B E  D I S H E S
S O U N D  L I K E  A  G E N E R I C  S E A F O O D  R E S T A U R A N T



OCEAN CATCH HOUSE
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B O A R D N A P K I N S
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TABLE WARE

C O A S T E R S T A K E  A W A Y  B A G

OC
EAN
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STAFF STYLING



CORE VALUES
D E M E N T I O N S

OCEAN CATCH HOUSE
R E S T A U R A N T

R O O T E D  I N  F R E S H N E S S
E V E R Y T H I N G  B E G I N S  W I T H  T H E  O C E A N .
O U R  I N G R E D I E N T S  A R E  S E A S O N A L ,
H O N E S T ,  A N D  H A N D L E D  W I T H  C A R E .

2 .  E F F O R T L E S S  R E F I N E M E N T
W E  B E L I E V E  I N  U N D E R S T A T E D
E L E G A N C E — W H E R E  Q U A L I T Y  S P E A K S
F O R  I T S E L F ,  W I T H O U T  E X C E S S .

3 .  A  S E N S E  O F  P L A C E
I N S P I R E D  B Y  T H E  C O A S T ,  D E S I G N E D  T O
S L O W  Y O U  D O W N .  E V E R Y  D E T A I L
R E F L E C T S  A  C A L M ,  A T M O S P H E R I C
D I N I N G  E X P E R I E N C E .

4 .  C R A F T E D  S I M P L I C I T Y
W E  S T R I P  A W A Y  T H E  U N N E C E S S A R Y  T O
F O C U S  O N  W H A T  T R U L Y  M A T T E R S :  P U R E
F L A V O R S ,  T H O U G H T F U L  P R E S E N T A T I O N ,
A N D  B A L A N C E .



MENU



The guidelines for Ocean Catch House focus
on a calm, fresh, and coastal look. Images
should highlight the close connection to the
sea, showing clean lines, natural textures, and
ingredients handled with care. The overall
mood is relaxed and welcoming, with a touch
of quiet elegance.

When choosing or creating images, keep the
colors gentle and consistent, especially the
soft blues and sandy tones that reflect the
restaurant’s identity. Every image should feel
honest and craft‑driven, showing real
moments, real hands, and real produce. This
keeps the look steady and recognizable in
every setting.
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